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Course Name: Business Research Methodol ogy Semester: |1
Course Code: 204 Marks Distribution: 20+80
Unit:- |: Nature and Scope of Business Research — Objectives types and

Unit:- 11;

Unit:- 111:

Unit:- 1V:

Unit:- V:

Characteristics of Business research- Importance of Business research-
Applications of Business research- Steps involved in research process.

Formulation of business research problem: Selecting and defining the
problem- Research Design: Meaning- Purpose- Research design Decisions-
Research designs for exploratory, descriptive and experimental studies.

Collection of primary data Interview, Questionnaires and Schedules-
Designing Questionnaires- Collection of secondary data- sources of
secondary data for business research.
Sampling Design: Types of samples- criteria for selection of sample-
Characteristics of good sample design.

Data processing and Analysis: Validity and Reliability- Data Processing-
Editing, Coding and Tabulation.

Anaysis of Quantitative Data: Application of statistical techniques-
Averages, Correlation, regression, time- series- Anaysis of Quantitative
data: Scaling Techniques- Important Scaling Techniques.

Interpretation and report writing: Inferences and generalizations-
Significance of Business Research reports- format of Research Report-
Steps in preparing business- Research report- precautions in writing
business Research Report- characteristics of good Research Report.
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