Syllabus for
M.Com (Banking & Insurance)

Course Name: Marketing of Financial Services Semester: |1
Course Code: 202 Marks Distribution: 20+80
Unit- |: Meaning of Services. Services- Importance of service Marketing- Services

Unit:- 11;

Unit:-l11;

Unit:- IV

Unit :- V:

Marketing, Environment (Political, Legal, Social, Cultural, Technology and
Others)- Reasons for the growth of Service Sector- Differences between
goods and services and their classification- Trends in the development of
services in the Post reforms period.

Services Marketing- Elements- Product, Concept and Levels- Pricing
Methods- Advertising- Personal Selling- Publicity and Sales Promotion-
Distribution.

Marketing of Financial Services: Introduction to Marketing of Financial
Services- New Challenges- Special features of Service Marketing-
Marketing strategies- Marketing services in banking field- Marketing
Servicesin Mutual funds- Marketing Servicesin Insurance- Need for
meeting global competition- Customer Satisfaction.

Introduction- Marketing of Banking Services- Marketing Mix of Banking
Services, Product, Product Development, Promotion, Pricing, Place or
Distribution Channels, Process, People Insurance Based Product Marketing-
Market Segmentation, Retail Marketing- Internet Marketing- Consumer
oriented Marketing- Ancillary services of marketing.

Introduction to Insurance Marketing- Marketing of Insurance products-
Direct Marketing- Salesmanship in Insurance- Marketing Mix of Insurance-
Intermediaries and Distribution Channels- Bancassurance- Bancassurance
Schemes/ Products- The Marketing mix of Insurance Services (Product,
Product Development, Promotion, Pricing, Place of Distribution Channels,
Process, People) — Client service in Marketing Critical success factors for
Insurance Marketing- Marketing strategies of Insurance Playersin India-
Marketing Strategies of prominent Insurance Players.
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